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' Experience = f (pi, t, pe, ef)

s (3llae g 0095 con e 2ld (pl Lol 05 o aaST oz ails (il opl 4 auST ails sl Wilgs e codd S &y
4 Cesl iz Gble 5 loj (e o armme Jalge |y Glail aiejli Soad 4 b5l 5 Copde 039> 50 ogasy (g2 (Al
iz ol b bl sl wcilizie slodlojlu 10 (b5l 9 Co e (il (6250 w)lg0 5l (65l ;0 45 Zansl S (ren
Gl ol cwl bbb g laos b gillai ainjls ol 4y s 25 5l ol b5l Jisls ogls gglaie s alides slile; 4o 9
P58 3 ol anz (Jg Cel ol 2Lk Jgol 4z 51 s walss Csllas gl af (o polaiSl g 5lusas: csniadon b

ool Sglite Mol 8 5 glite S 90 b of selotin| Sglitie prlans g0 b ol yiin Caliizis aws 95 4 YIS

Copde (EId Cuddge o Glw 29
Gl (oolais|

Copde Sl Cuddge

"SMK =f (Lo

el 5 ke iz 31 (206 4325 oS 39 s 0313 LS (sl )25 pygie (52 (Sl it S Jgayd (il s
f=Function pl=Place t=Time pe=Person ef= External factors
‘Experimental Knowledge
"Localization and Customization
*Social Class
‘Life Style
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'Product Usage Experience
‘Customer Satisfaction
"Customer Dissatisfaction
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